


Payments on the go
There have been significant developments in mobile payments, with many pilots and live applications being launched worldwide.
Whilst this echoes the early noughties, when similar developments failed to materialise into a revolution of the industry, the
attraction of mobile payments is now more widely recognised. Undoubtedly some key development must come to fruition before
mobile payments are a success, but in a world with more than four billion mobile phone users and only 1.6 billion bank accounts,
mobile financial services offer a market opportunity with long term growth potential.

Mobile payments are a quick, easy and secure alternative to credit cards, cheques and cash for both consumers and businesses. A

mobile phone is a near constant companion to consumers who at the same time are increasingly more comfortable with their phone

fulfilling more than one function. Just look at the rise of smart phones that are multi-media and multi-application devices. Mobile

phones also allow users to switch between accounts and cards, view details of transactions and facilitate increased security measures

which in turn drive the development of devices and applications.

One of the most influential developments in the sphere of mobile payments is the provision of financial services to the unbanked. The

African M-PESA payment system for example which was developed by Vodafone uses SMS messaging to enable users to deposit or

withdraw money across a network of agents, transfer money to other users and non-users and pay bills. Related to this, premium SMS

permits a consumer to send a payment request via SMS to purchase digital content such as music, ringtones and wallpaper etc. with

a premium charge being applied to their phone bill.

Mobile phones are also increasingly used to store digital money in e-wallets. NFC technology (Near Field Communication) is facilitated

by incorporating a chip directly within the mobile phone to support an e-wallet activated by a reader when the user waves their mobile

against a terminal device. For merchants, POS (Point of Sale) mobile payments provide faster throughput at the checkout and the

ability to send real time marketing messages to the consumer. This competes against cash and cheques as well as debit and credit

cards. Whilst cash and cheques will eventually phase out over the next couple of years, cards will maintain to be attractive and will

retain their position. Key deterrent for merchants and consumers are high costs (which will be brought down with the development of

a mass market), and NFC suppliers currently focus on promoting the usability and interactivity of their solutions to gain attraction.

Mifid
Some twenty months since its implementation the European Union's Markets in Financial Instruments Directive has served to
significantly reshape the industry. The objective of Mifid was to shake up the market, driving down costs across the board and
opening up financial markets to greater competition. Despite its aims the result has been considerable fragmentation of the
equities trading landscape, increasing not just the competitiveness of the industry but also its complexity.

For investors this complexity has fashioned a whole new set of problems, with Mifid paradoxically bringing less transparency to the market,

namely in access to best pricing information. This is a real concern at a time when compliance sits atop the agenda for all financial institutions and

one that could induce another major market overhaul in the form of a single, consolidated data feed.

Another change that Mifid has brought about is to

increase the importance of infrastructure and IT

proving best practice to clients and regulators alike

takes centre stage. In such volatile times systems must

be nimble and responsive to changes and innovative

players will be the ones to succeed.

With Mifid under review (so called Mifid II)
participants are taking stock of the benefits and

drawbacks that have arisen since November 2007.

However, it is important to remember that the global

financial crisis and subsequent overhauls to regulation

have heightened the effects of Mifid. These regulatory

initiatives continue to proliferate with no sign of

abating, and as with Mifid the industry is faced with a

choice to evolve or flounder.

Trading on the go with xanite Wave
xanite Wave is the newest addition to our xanite family, enabling
stockbrokers and wealth managers to offer their clients an easy
way to access share portfolios and execute trades using a mobile
device, whenever and wherever they want.

Our new offering links to a stockbroker's back office, providing

data and information to display in real time on mobile devices

such as the iPhone®, the iPod touch® and the iPad™. The mobile

application itself does not hold any sensitive data and

communicates via a secure encrypted connection, providing a

contemporary mode of trading shares without compromising

security. Applications developed with xanite Wave will also be

made available on the App Store.

xanite Wave takes our platform to the next level in the use of

Mobile Technologies in the financial services industry. Our

technology powers an iPhone application which was recently

launched by Simply Stockbroking, one of the UK's fastest

growing execution-only services for private investors. They have

recognized the growing demand from clients to trade on the go,

and we are excited to

have enabled them to

become the first

provider in the UK to

deliver such a service.

A mobile phone operator can choose to limit its role to providing

a link to a traditional bank account or payments system, or

develop its role to offer payments and other related banking

services such as Vodafone's M-PESA. Mobile payments are an

attractive proposition for achieving a return on the investments

made in infrastructure by payment related revenues and an

increase in air time and data use. They also have the opportunity

to diversify into other areas of the consumer’s needs and lifestyle

and reduce churn amongst existing customers.

For financial institutions, mobile payments therefore are first and

foremost a defensive play which has become even more serious

following the introduction of the Payment Services Directive.

From a retail banking point of view, financial institutions are

focused on protecting the current account and surrounding loan

products. Retail payments including mobile payments are often

a loss leader for these more profitable products. Also, mobile

payments are more secure than online payments, as a mobile

phone can be used as an additional security mechanism to

prevent unauthorised access to an account.

Financial institutions can for example request users to send a

PIN (Personal Identification Number) via text message to

authorise themselves, or they can send users a TAN (Transaction

Number) via SMS which they have to enter into the online

payments application when it is accessed via a mobile device.

Events 2010
At the end of March we attended the annual SWIFT Partners
meeting in La Hulpe, Belgium. As ever, the event provided a
great opportunity to discuss SWIFT's objectives and learn
about new initiatives for the coming year.

The format of the event was slightly different this time around with

more practical breakout sessions and increased access to SWIFT

counterparts in Markets, Products, Sales and Partner Management to

answer all our questions. The La Hulpe meeting enabled us to

network with other members of the SWIFT community and to

discover the opportunities the partnership offers peterevans and in

turn, our clients.

There are a number of other events coming up in 2010 we are excited

to be attending. peterevans CEO, Mike Foley will be presenting to

Cardiff Business School on April 25th 2010, discussing post trade

processing.

Mike is looking forward to returning to his alma mater to share his

experience and advice with current students and to further show his

support for Cardiff as an international business centre.

peterevans will also attend Sibos 2010 in Amsterdam, and look

forward to meeting up with our clients and colleagues to debate

the future of the industry.

From a wholesale banking point of view, financial institutions have already been disintermediated to some degree from their wholesale

customers by third parties in the area of online payments. Financial institutions are keen to avoid the further worsening of this situation

through third party mobile payments. Mobile payments also hold the allure for financial institutions of assisting in the ongoing battle

to reduce the use of cash and its associated costs. Furthermore in developing geographies mobile payments offer financial institutions

the opportunity to cost-effectively capture and service non- and under-banked communities.

It seems relatively certain that the mobile device is set to play an increasingly

important role in the digital money ecosystem going forward. This will not

necessarily diminish the importance of the traditional payment systems, but

there will be increased levels of collaboration. Financial institutions increasingly

team up with mobile network operators (such as Orange's partnership with

Barclaycard) to create joint solutions which are beneficial for both parties.

the xanite line up:
xanite ME
Margin Calculation

xanite WMS
Wealth Management System

xanite CA
Corporate Actions

xanite CS
Custody Services

xanite PCS
Private Client Stockbroking

xanite OSB
On-line execution only Stockbroking

xanite SP
Euroclear Single Platform

xanite Wave
Mobile Stockbroking Platform
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"Mobile payment" is defined as a payment (i.e. a transfer of funds in return for goods or service) where the mobile phone is

involved in the initiation and confirmation of the payment. Market size and growth falls far short of most predictions and growth is

anything but given. In 2002 market experts forecast that by 2006 ¤55 billion would be processed through mobile payments.

However, in 2006 the same sources predicted the market to reach only ¤10 billion by 2010. Last year, one source predicted that a

very optimistic $800 billion for 2013, while another source predicted a more conservative $1.5 billion for the United States alone.

The Payment Services Directive (PSD) is designed to create market competition by removing barriers for non-banks to create

payments systems. Non-banks (such as retailers) can now to offer payment services such as acquiring transactions themselves.

The underlying systems need to be protected against specific risks which requires sophisticated IT and other measures. As a

consequence, many new payment institutions are likely to continue to ask the banks to issue cards on their behalf in white-labelling

arrangements.
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